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A downtown Dallas tower
has just sold for the highest
price ever for a similar office
building in Texas.

The State Teachers Retire-
ment System of Ohio paid al-
most $700 per square foot —
about $180 million — for the
year-old 1900 Pearl high-rise in
downtown Dallas’ Arts Dis-
trict. That’s thought to be the
most paid per square foot ever
for an office property in the
state.

The 25-story office tower
next door to the Meyerson

Symphony Center was sold by
Goldman Sachs and developed
by Dallas’ Lincoln Property.

Deed records show the sale
closed this week. But officials
with the Ohio pension fund still
aren’t talking about the record
transaction.

Jeff Gilder of the retirement
system’s real estate department
said the investor doesn’t com-
ment on its acquisitions or
property holdings.

Cushman & Wakefield han-
dled the sale and is also not dis-
closing information about the
transaction.

The 1900 Pearl tower was
designed by Dallas architect
HKS and has major tenants in-
cluding Steward Health, Mav-
erick Capital and law firms
Husch Blackwell and Baker
McKenzie.

The building has a 14th floor
tenant lounge and fitness cen-
ter and an outdoor deck over-
looking Klyde Warren Park.

Ohio State Teachers is one of
the largest U.S. pension funds,

with almost $80 billion in
holdings.

In 2018, the investor paid
more than $46 million for the
3131 Turtle Creek office tower in
Oak Lawn.

The sale of 1900 Pearl far
surpasses the previous record
Dallas office building purchas-
es. The 2000 McKinney tower
and 17Seventeen McKinney
high-rises in Uptown went for
more than $500 per square
foot in 2016.

A Plano office tower in the
Granite Park development
that’s leased to mortgage firm
Fannie Mae sold to German in-
vestors last year for about $504
per square foot.

An Austin office high-rise
previously held the state title at
more than $650 per square
foot.

The 1900 Pearl tower is the
newest of a half dozen down-
town Dallas towers that have
been up for grabs.

The buildings on the market
include Dallas’ tallest skyscrap-

er, the 72-story Bank of Ameri-
ca Plaza.

None of the other down-
town buildings up for grabs are
expected to sell for anywhere
close to the 1900 Pearl price tag.

But the high-dollar transac-
tion will ripple through the
overall market, property bro-
kers say.

“New benchmark pricing
helps investors overall gain
confidence about higher pric-
ing per square foot across all
properties, whether they are
comparable to the subject
property or not,” said John Al-
varado, senior vice president
with commercial property firm
CBRE. “It’s a ‘pricing discovery’
marker that moves the pricing
benchmark upward.”

Twitter: @SteveBrownDMN
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The 25-story 1900 Pearl Tower, which sits next door to the
Meyerson Symphony Center, offers a spectacular view of
downtown at Pearl Street and Woodall Rodgers. 

Plano-based Stryve Bil-
tong will put a new $16.5 mil-
lion investment to work in
marketing its high-protein,
low-sugar meat snacks.

The company, co-founded
in 2017 by former NFL player
Gabe Carimi, is getting the
backing from investors Mean-
ingful Partners, Pendyne Cap-
ital and Murano Group. The
funding is in addition to $10
million the startup landed in
September to accelerate man-
ufacturing and brand growth.

Stryve Biltong also is
building an executive team
with consumer products ex-
pertise. The company
brought on Dr Pepper Snap-
ple Group veteran Jaxie Alt as
chief marketing officer in
March and added Rx Bar
founder Peter Rahal to its
board of directors.

“Stryve is at a really excit-
ing place in its development,”
Rahal said in a statement,
“and I look forward to bring-
ing my experiences ... to the
table to help accelerate the
brand’s growth.”

Alt said she joined Stryve
Biltong after seeing the
growth happening in meat
snack products and hearing
the inspiring, health-centric
mission of the company.
Though she declined to share
sales figures, Alt said the

company expects this year’s
sales to triple over last year.

Part of the appeal in the
rise of Biltong’s popularity,
Alt said, is the idea that con-
sumers want simple nutrition
with less processing.

“When you turn it over and
look at our ingredients panel,
there’s like four or five ingre-
dients, and they’re all things
you know. ... There’s no scary
words,” Alt said.

Biltong a cured meat snack
that originated in southern
African countries is gaining
traction in the U.S., especially
among followers of protein-
rich Keto and Paleo diet pro-
grams. The meat snack con-
sists of air-dried meat that
aren’t injected with sugary
marinades like beef jerky.

Some of the new funding
will go into advertising the
snack that’s only been intro-
duced to U.S. consumers re-
cently, despite its centuries-
old history in other parts of
the world.

Jerky snacks are one of the
fastest growing categories in
the food sector. Research firm
Nielsen estimated the catego-
ry’s sales at $2.8 billion in
2017, split among jerky and
sticks. It also noted that jerky
sales jumped 7% for the year.

In Dallas-Fort Worth,
Stryve’s snacks can be found
in GNC, Walmart, 7-Eleven
and Vitamin Shoppe loca-
tions. Other emerging brands
of biltong snacks include
Brooklyn Biltong and Made
By True.
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Dallas pastor T.D. Jakes
challenged business leaders
Wednesday to hire thousands
of people who have been re-
leased from prison but locked
out of the workforce. He
made his pitch with a promi-

nent CEO by his side: Randall
Stephenson of AT&T.

The two Dallas leaders —
pastor of megachurch The
Potter’s House and top execu-
tive of the nation’s ninth larg-
est company — struck up a
friendship after meeting two
years ago at the Dallas Festi-
val of Ideas. They talked

about barriers to opportunity,
especially for the formerly in-
carcerated. They decided to
team up.

“If a guy gets out of prison,
and he can’t get a place to stay
because every application
locks him out of a rental,
much less ownership, he can’t
get a loan, and he can’t get a

job, where else can he go ex-
cept back to prison?” Jakes
said.

AT&T has hired about a
dozen employees who were
formerly incarcerated to work
at a Richardson call center as
part of a pilot program. Ste-
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AT&T CEO encourages employers to hire formerly incarcerated 
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Bishop T.D. Jakes (left) and AT&T CEO Randall Stephenson shared a laugh Wednesday as they talked about work-
ing together to help ex-offenders re-enter the workforce during a fireside chat at The Potter's House in Dallas.

‘You’ve got to step up’
By MELISSA REPKO

Staff Writer
mrepko@dallasnews.com

See JAKES Page 4B

SAN FRANCISCO — Some of
Samsung’s new, almost $2,000 fold-
ing phones appear to be breaking after
just a couple of days. 

Journalists who received the
phones to review before the public
launch said the Galaxy Fold screen
started flickering and turning black
before completely fizzling out. Two
journalists said they removed a thin,
protective layer from the screens that

they thought was supposed to come
off, but was meant to stay. 

But reporters from The Verge and
CNBC said they left that layer on and
their screens still broke. 

A CNBC video shows the left side of
the inside screen intermittently flash-
ing, and the right side as unrespon-
sive. 

The phone was “completely unus-
able” after two days, CNBC reporter
Todd Haselton wrote. 

The long-anticipated folding
phone is about the size of a standard
smartphone when folded, but can
open up to the size of a small tablet.
The phone is designed to work wheth-
er closed or open; when open, the sin-
gle screen display is bisected by a
crease. 

Samsung promises the screen can
withstand being opened and closed
200,000 times, or 100 times a day for
five years. 

The Galaxy Fold goes on sale April
26 in the U.S. for $1,980, making it
one of the most expensive phones any-
where — particularly if it isn’t as dura-
ble as promised. 

Samsung did not immediately
comment. 

The company had a disastrous roll-
out of a new phone in 2016 with the
Galaxy Note 7, which Samsung even-
tually recalled because its batteries
were catching on fire. 

Jhaan Elker/The Washington Post

Several journalists say their Sam-
sung folding phones are breaking
after just a couple of days.

Some of Samsung’s folding phones already breaking
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A huge industrial deal in
southern Dallas County has tak-
en a big block of new North Tex-
as warehouse space off the mar-
ket.

Chicago-based Logistics
Property Co. has leased more
than 1 million square feet of its
Southport Logistics Park on In-
terstate 45 in Wilmer.

The warehouse deal is one of
the largest in the Dallas-Fort
Worth area in the last couple of
years.

Logistics Property would not
disclose the name of the tenant,
describing it as “an iconic Amer-
ican consumer packaged goods
manufacturer.”

But real estate brokers
who’ve been tracking the mega
transaction say the lease is with
J.M. Smucker Co. The more
than century-old manufacturer
of jams, jellies and other food
products has been scouting the
market for a new warehouse lo-
cation.

Smucker representatives did
not respond to a request for de-
tails about the new distribution
center.

Smucker had more than $7
billion in sales in 2018 and has
major distribution centers in
Ohio, Kansas, Pennsylvania,
Georgia, Colorado, Illinois and
California.

The new warehouse build-
ing, at 1200 Fulghum Road east
of I-45, is one of two that Logis-
tics Property owns in the 252-
acre Southport Logistics Park.

The other building is leased
to Amazon.

The buildings are near Union

Pacific’s huge intermodal rail
hub.

Plans for the $500 million
Southport Logistics Park call for
more than 3 million square feet
of buildings.

The project was started in
2016 by Dallas’ Port Logistics
Reality and Diamond Realty In-
vestments, a subsidiary of Mit-
subishi Corp.

In December, Logistics Prop-
erty bought the project, marking
the Chicago company’s entry in-
to the North Texas market.

“We’re excited to announce
Southport Logistics Park’s first
two state-of-the-art logistics fa-

cilities are now 100% leased,”
Logistics Properties executive
vice president Kent Newsom
said in a statement.

The developer said it plans
two more buildings in the pro-
ject with 1.2 million square feet
and 850,000 square feet of
space.

Logistics Properties has
more than $1 billion of proper-
ties in markets including Hous-
ton, Chicago and Seattle-Taco-
ma.

The just-completed 1.1 mil-
lion square foot Southport lease
was handled by CBRE’s Kacy
Jones and John Hendricks in

negotiations with Allen Gump,
Lynn Reich and Suzanne Serino
of Colliers International.

The D-FW area is one of the
country’s busiest warehouse and
distribution building markets
with more than 30 million
square feet of projects under
construction.

Businesses net-leased more
than 5 million square feet of
North Texas warehouses in just
the first quarter. Most of the de-
mand is coming from e-com-
merce and consumer products
firms.

Twitter: @SteveBrownDMN

Warehouse deal gobbles up more than 1M square feet
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Chicago-based firm
leases Wilmer space,
perhaps for Smucker 
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Neiman Marcus wants
you to buy your handbags, ac-
cessories and jewelry at its
stores, of course. Then when
you’re ready to cash in, drop
off the luxury pieces at select
Neiman Marcus locations
with a Fashionphile counter.
Repeat. 

The Dallas-based retailer,
acknowledging that its cus-
tomers are buying pre-owned
merchandise, is inserting it-
self directly into the growing
multibillion-dollar luxury re-
sale market with an invest-
ment announced Wednesday.

Neiman Marcus said it
purchased a minority stake in
Fashionphile, an online buyer
and seller of pre-owned mer-
chandise with showrooms in
Beverly Hills, San Francisco
and Carlsbad, Calif., and on
Madison Avenue in New
York. 

Fashionphile was founded
in 1999 and promotes itself as
an ultra-luxury pre-owned
retailer with a 15,000-item
inventory. The California-
based company says it’s prof-
itable with sales growing 50%
annually the past five years
and expected to reach $200
million in 2019. 

Neiman Marcus didn’t
disclose the size of the invest-
ment. It was also careful to
say it won’t be selling the pre-
owned fashion accessories,
handbags and jewelry. 

Drop-off sites
But it wants to make Fash-

ionphile convenient to use
and will designate some of its
stores as drop-off locations.

What that’s going to look
like is still being decided, said
Neiman Marcus spokesman
John Walls. 

“Over half of our custom-
ers already engage in pre-
owned luxury, and this exclu-
sive partnership exemplifies
our commitment to provid-
ing our customers with ser-
vices and offerings they want
and need,” said Geoffroy van
Raemdonck, CEO of Neiman
Marcus. 

Neiman Marcus just
opened a new three-level
store in New York’s Hudson
Yards to try to gain a bigger
share of the New York luxury
market. It’s also in the process
of renegotiating more than
$4 billion of its debt to win a
longer window to grow itself
out of its debt issues. 

The Fashionphile invest-
ment is a step in Neiman
Marcus’ transformation into
a luxury customer platform,
van Raemdonck said. It’s also
a way to catch up with cus-
tomers who already are active
in the resale market and to
tap into younger shoppers
who embrace that type of
shopping ahead of their big
spending years.

If the Fashionphile part-
nership sounds a little famil-
iar, it is. 

Neiman Marcus had a
short relationship in 2015
with The RealReal, Fashion-
phile’s competitor. In that
deal, the exchange was in

Neiman Marcus gift cards.
This time, the payout is in
cash. There may be additional
payout methods developed
later, Walls said.

On its website, Fashion-
phile is telling customers that
it’s considering payouts at
higher levels if customers
chose to accept payment in
Neiman Marcus gift cards. 

Luxury resale is a sensitive
business. Paris-based design
house Chanel has sued Fash-
ionphile, The RealReal and
eBay sellers over the practice.

Fashionphile settled with
Chanel after the 2014 lawsuit
by agreeing to remove any
language from its website
that might confuse shoppers
that the reseller is affiliated
with Chanel. 

Fashionphile founder and
president Sarah Davis said in
an interview Wednesday that
consumers have understood
the resale market for luxury
goods for more than 20 years.

“When people find a safe
way to resell bags, they buy
more,” Davis said. “We give
them more buying power to
shop in the primary market.”

Eventually, Davis said, she
believes luxury brands like
Chanel will come around.

“Our model is easy; it’s not
consignment. The shopper
drops off a bag and walks off
with a check for $3,000 and
stops in Neiman Marcus,
Louis Vuitton or Chanel to
shop,” she said.

Fashionphile has had dis-
cussions with luxury brands
about creating certified resale
programs for them the same
way that Mercedes and other
car brands have pre-owned
businesses, she said.

“We have an open invita-
tion and have shown them the
way that we respect their
brands, our security, the way
we process and ship, our au-
thentication steps,” Davis
said.

The resale business is now
“mainstream” and the Nei-
man Marcus partnership will
expand it in the U.S., she said.

Destined to grow
Industry experts believe

the category is destined to
grow. 

The U.S. luxury resale
market totaled $6 billion in
2018, according to Bain & Co.

Worldwide, Bain esti-
mates the secondhand mar-
ket for luxury goods has
grown 9% a year since 2015
and was almost $25 billion in
2018, with Europe making up
more than half of it.

The dominant categories
were watches and jewelry,
which together represented
80 percent of the luxury re-
sale market last year, accord-
ing to Bain.

Resale presents a competi-
tive threat to traditional re-
tail, according to a recent Co-
wen & Co. report. Operators
such as The RealReal and
Poshmark have gross margins
— the difference between the
cost of goods and revenue —
in the 60% to 70% range, Co-
wen said.

Twitter: @MariaHalkias 
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Dallas-based luxury retailer is investing in Fashionphile

Fashionphile

California-based Fashionphile buys and sells pre-owned merchandise, such as luxury handbags. Neiman Marcus is
investing in the company to make it convenient for shoppers to drop off items at some of its stores.

Neiman’s new formula:
shop, sell, shop again

“Our model is easy ... The shopper drops

off a bag and walks off with a check for

$3,000 and stops in Neiman Marcus, Louis

Vuitton or Chanel to shop.”

Sarah Davis, Fashionphile founder, president
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Staff Writer 
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phenson said the company
plans to expand to other cities. 

“If we truly are going to be a
society who wants to ensure
that we don’t just have this re-
volving door to our prison sys-
tem, then you’ve got to step up,”
he said. 

Jakes and Stephenson
sought to persuade a 900-per-
son audience from North Texas
businesses, government agen-
cies and nonprofits to consider
hiring formerly incarcerated
people, too. 

The event drew notable ex-
ecutives and local leaders, in-
cluding Dallas Police Chief U.
Renee Hall, former Dallas
County District Attorney Faith
Johnson, and Dallas business-
man and criminal justice re-
form advocate Doug Deason. It
was hosted by the church.

The luncheon raised money
for the Texas Offenders Re-
entry Initiative, a 12-month
program that The Potter’s
House started in 2005 to help
people find a job and a home,
mend relationships with family
and adjust to society after be-
ing released from prison. The
program has served about
23,000 people.

Each year, about 70,000
people in Texas return home
from prison, said Tina Naidoo,
executive director of the re-
entry initiative. She said Dallas
is the state’s second-largest
destination for released prison-
ers, behind Houston.

But when they return home,
they face new challenges. Some
don’t have an email address.
Others don’t know how to write
a cover letter and résumé. And
many companies ignore their
job applications.

The unemployment rate in
Dallas is 3.5%. It is 27% for
people who were formerly in-
carcerated, according to the
U.S. Bureau of Labor Statistics. 

Many of the incarcerated go
to prison for nonviolent offens-
es, Jakes said. “We’re not trying
to advocate to put murderers in
the workforce.” 

Society, and the criminal
justice system, treat drug ad-
dicts differently depending on
their race and socioeconomic
background, Jakes said. He
drew a comparison between
Stephenson’s background and
his own.

“If my kid gets on drugs and
he’s a criminal, and your kid
gets on drugs and he has an ill-

ness ... then your kid gets to be a
patient. He gets to come out
openly and say, ‘You know, I
have this problem and I need
rehabilitation.’ He goes to some
center and gets rehab,” Jakes
said. “My kid goes to prison and
gets worse.”

The reentry program has
worked with about 80 employ-
ers, including AT&T and Mint
Dentistry. But Naidoo said it
can be tough to convince some
corporations to take a chance
on the job applicants.

She said she invited some of
those reluctant companies to
Wednesday’s event. “Some-
times, you hear better from
physician to physician, and this
is CEO to CEO,” she said.

AT&T has hired about a
dozen people who have gradu-
ated from the reentry program.
They have a starting salary of
$29,000 a year with health
benefits, a 401k match and
paid vacation, said Corey An-
thony, vice president of human
resources and chief diversity
officer. That translates to
roughly $14 an hour.

The hiring initiative is part
of an AT&T campaign to re-
duce homelessness in Dallas,
especially among veterans and
families, by trying to address
root causes.

Anthony said AT&T has
slowed its hiring process and
made it more flexible. He said it
considers each candidate and
his or her background on a
case-by-case basis. 

AT&T doesn’t “draw a hard
and fast line” about criminal
backgrounds but screens can-
didates to make sure they’re
not a safety risk, Anthony said.
For example, a person with a
background of financial crimes
would not get a job that gives
them access to credit card in-
formation, he said. 

During the pilot program,
he said AT&T has helped em-
ployees overcome barriers,
such as adjusting to corporate
culture and finding transporta-
tion or child care.

Jakes commended Ste-
phenson for his courage and
said the two have had many
candid exchanges. He also
poked fun at the CEO’s pol-
ished corporate image. 

“He acts quiet, but he’s not,”
Jakes said. “If you get the right
kind of chicken in front of this
guy, we can go at it for a good
long while.”

Twitter: @melissa_repko

Jakes, Stephenson
team up for hiring
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United trims growth
due to 737 troubles

The grounding of its Boeing
737 Max jets is causing United
Airlines to trim growth plans
for this year, and the carrier ex-
pects to discuss potential com-
pensation with Boeing. 

United claims to be manag-
ing the grounding relatively
well by pressing spare jets into
duty and delaying discretion-
ary maintenance work on other
planes. 

That approach, however,
comes with extra costs —

sometimes the airline uses big-
ger and less fuel-efficient two-
aisle jets to replace the missing
single-aisle Max on domestic
routes. 

United has 14 Max planes in
its fleet, and airline executives
said Wednesday they don’t ex-
pect those jets back before July. 

The Associated Press
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Selected distributions announced yesterday:

INCREASED
First Community SC Q .11 4-17 5-15

Sonoco Products Co Q .43 5-9 6-10
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